MEDIA INFLUENCE
MATRIX: JORDAN
TECHNOLOGY, PUBLIC SPHERE
AND JOURNALISM
Authors: Mohammad Abu Hawash
Marius Dragomir

2021 | MARCH

PUBLISHED BY CEU CENTER FOR MEDIA, DATA AND SOCIETY

About CMDS

About the authors

The Center for Media, Data and Society
(CMDS) is a research center for the study of
media, communication, and information
policy and its impact on society and
practice. Founded in 2004 as the Center for
Media and Communication Studies, CMDS
is part of Central European University’s
(CEU) Democracy Institute and serves as a
focal point for an international network of
acclaimed scholars, research institutions
and activists.

Mohammad Abu Hawash is enrolled at CEU's
School of Public Policy, where he is pursuing a
Master's degree in Public Administration and
Sectoral Policy. His main areas of interest are
Arab politics, and the political economy of the
Levant sub-region of the Arab League.

CMDS ADVISORY BOARD

Marius Dragomir is the Director of the Center
for Media, Data and Society. He previously
worked for the Open Society Foundations (OSF)
for over a decade. Since 2007, he has managed
the research and policy portfolio of the Program
on Independent Journalism (PIJ), formerly the
Network Media Program (NMP), in London. He
has also been one of the main editors for PIJ's
flagship research and advocacy project, Mapping
Digital Media, which covered 56 countries
worldwide, and he was the main writer and
editor of OSF’s Television Across Europe, a
comparative study of broadcast policies in 20
European countries.

Clara-Luz Álvarez
Floriana Fossato
Ellen Hume
Monroe Price
Anya Schiffrin
Stefaan G. Verhulst

Researcher: Dana Abu Lail

Hungary, 1051 Budapest, Nador u. 9.
Tel: +36 1 327 3000 / 2609
Fax: +36 1 235 6168
E-mail: cmds@ceu.edu

ABOUT THE MEDIA INFLUENCE MATRIX

The Media Influence Matrix Project is run collaboratively by the Media
& Power Research Consortium, which consists of local as well as regional
and international organizations. The consortium members are academic
institutions (universities and research centers), NGOs, journalism
networks and private foundations.

MEDIA INFLUENCE MATRIX
ADVISORY BOARD
Special Advisor: Dean Starkman
Media Management and Economics: Philip M. Napoli
Research and methodology: Amy Brouillette
Research and advocacy: Susan Abbott, Minna Aslama
Civil Society & Technology: Kate Coyer
Policy: Francesca Fanucci
Data: Attila Batorfy, Jessie Labov

CMDS TEAM
Director: Marius Dragomir
Editorial consultant: Tom Popper
Research: Eva Bognar, Roni Dorot, Dumitrita Holdis
Design and outreach: Judit Szakacs
Coordinator: Mihaela Groza

MEDIA INFLUENCE MATRIX: JORDAN

TABLE OF CONTENTS

TECHNOLOGY, PUBLIC SPHERE AND JOURNALISM

TECHNOLOGY, PUBLIC SPHERE
AND JOURNALISM
Technology Overview

6

Profiles of Key Players

14

Internet and Mobile

14

Telecommunications

15

Tech and Government

19

Tech and Journalism

22

Disinformation
Investments in Media
Ownership in Media

25
26
27

4

TECHNOLOGY, PUBLIC SPHERE AND JOURNALISM

The turn of the century in Jordan saw the
privatization of the previously state-owned
Jordan Telecom Group and the establishment of
the Telecommunications Regulatory
Commission, which brought investments from
international industry behemoths, regional
banks, and private individuals. [1]
In the first decade of the 2000s, this wave of
privatization swept through the Jordanian
technology and media sectors. Mobile and
internet service providers were also privatized,
ushering a period of proliferation of
communication services at a lower cost.
The rate of growth in the tech sector has slowed
down in recent years from a 145% rate of mobile
phone penetration in 2015 down to 73% in 2019.
[2] As for internet use, the percentage of the
population with access to internet rose to 89% in
2019 from 48% in 2015. [3] Access to a mobile
phone and internet in Jordan has become a
matter of choice rather than affordability or
accessibility. The Syrian refugee crisis explains
the overshooting in mobile phone penetration in
Jordan during the 2010s.
During the past decade, the Jordanian
telecommunications industry has transformed
from duopoly to oligopoly. Jordan’s three major
telecommunications companies together worked
to protect their positions in the Jordanian
telecoms market. [4] The market saw constant
growth and a rapid introduction of new media
technologies. Due to these technological
advancements, the country has become known in
the region as an increasingly influential tech hub.

Widely considered to be among the progressive
countries of the Middle East, Jordan also saw
internet and mobile penetration expanding
rapidly, which led to an enriched news
consumption and broader access to information.
ICT remains one of the Jordanian government’s
top priorities. The ICT sector contributes
significantly to the country’s economic growth
and to the overall Jordanian economy. In the
2010s, the government developed the
REACH2025 plan, which outlines the
government’s vision for further developing the
country’s digital economy until the year 2025. [5]
The King Hussein Business Park (KHBP) acts as a
hub for the country’s technology industry, with
several national, regional, and international tech
& media firms headquartered there. This
ecosystem is complimented by startup incubators
such as Oasis500 and venture capital firms such
as Silicon Badia. The US-influence goes beyond
the aesthetic similarities with Silicon Valley, with
several US tech firms such as Cisco and Microsoft
opening branches at KHBP. (See Key Players in
this report).
On the internet content market, Google leads the
browsing and search market, accounting for
nearly 98% of all online searches. Its browser,
Chrome, has a market share of over 76%.
Jordanians mainly socialize through Facebook,
which is by far the most popular social media
platform in Jordan with a market share of almost
90% in 2019. Yet, neither Facebook nor Google
have offices in Jordan. Samsung and Huawei
(who lead the mobile vendor market) are in tight
competition. Huawei leads with 36% followed
closely by Samsung’s 35% share.

[1] Mohammed Shanikat, “Understanding organizational change in the privatized enterprise: Case study of Jordan
Telecom,” EBS Review 22.1 (2007): 42-58.
[2] Telecommunications Regulatory Commission. 2019 Annual Report, available online at
https://trc.gov.jo/Pages/viewpage?pageID=216 (accessed on 10 December 2020).
[3] TRC. 2019 Annual Report, cit.
[4] “Challenges ahead for Jordan’s telecom sector,” Al-Ghad, 17 February 2014, available online at
https://alghad.com/challenges-ahead-for-jordans-telecom-sector/ (accessed on 10 December 2020).
[5] “REACH2025: Jordan’s Digital Economy Action Plan,” see more at http://www.reach2025.net/.
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In the public sphere, Jordan has experienced an
unstable legal and regulatory landscape for the
media. The government constantly revises its
audiovisual media and publications laws. This
places those media networks with a proximity to
the state at an advantage, since they have deeper
insight into the expectations of the state.
Independent media, on the other hand, suffers
from the successive governments’ meddling in
the foundational laws of the media industry. The
work of journalists has been often obstructed by
the blocking of hundreds of websites for failing
to comply with one or another rendition of the
publications law. [6] Many journalists found their
employers losing investors and/or funding after
the state issued a registration requirement for
websites publishing content out of Jordan. Due to
strong public pressure, this requirement in the
publications law was later revised.

In the meantime, more than 400 news and
reporting websites emerged from Jordan,
triggering a series of transformations in the
regulation by the Jordanian government of the
country’s journalism sphere. The internet
fundamentally transformed the regulatory
system, which never had to deal with hundreds
of regulated entities. In the early 2010s, the
Jordanian government blocked hundreds of
websites for failing to obtain newly introduced
licenses for journalistic work. One of those
websites is 7iber, a popular platform for
investigative journalists, intellectuals, and
students in Jordan.

Jordan’s journalism sphere had a more difficult
decade than the technology field. Restrictions on
internet access and high taxes on independent
media (compared with tax-exemption status for
some media agencies that are close to the
government) hurt several media organizations.
Stagnation and decline in consumption of print
media added to the woes. Jordanian newspapers
are enjoying higher readership than ever but also
the lowest revenues per reader in history. This is
due to declining subscription rates. Jordanian
journalists were stunned in the first half of the
2010s to see Jordan’s daily newspaper Al-Arab AlYawm end print circulation and shut down
operations completely a few years later.
Subscriptions to daily newspapers declined by
50% compared to their 2000s levels. [7]

[6] Sweis, Rana and Rudoren, Jodi. “Jordan Blocks Local Access to News Sites” Jun. 2013. Retrieved from:
https://www.nytimes.com/2013/06/04/world/middleeast/jordan-blocks-local-access-to-300-news-web-sites.html
[7] Al-Jazeera Arabic Network. “ ﻣﻮﻗﻊ ﺗﻨﻮب ﻋﻨﻬﺎ400( ”ﺻﺤﻒ اﻷردن ﺗﺤﺘﻀﺮ وJordanian Newspapers agonizing and 400 websites
replace them), September 1st, 2017. Accessed October 2020 via:
https://www.aljazeera.net/news/reportsandinterviews/2017/1/9/%D8%B5%D8%AD%D9%81%D8%A7%D9%84%D8%A3%D8%B1%D8%AF%D9%86-%D8%AA%D8%AD%D8%AA%D8%B6%D8%B1-%D9%88400%D9%85%D9%88%D9%82%D8%B9-%D8%AA%D9%86%D9%88%D8%A8-%D8%B9%D9%86%D9%87%D8%A7
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TECHNOLOGY OVERVIEW
Jordan’s telecommunications field has grown from a state-owned company that
monopolized the market in the 1990s when no more than a few hundred engineers worked
in the sector to a highly competitive industry worth billions that is growing at a fast pace
today. [8] The market has experienced significant changes in the past two decades. FastLink
became Zain Jordan, a subsidiary of the Kuwaiti telecommunications giant Zain Group (also
known as Mobile Telecommunications Company, or MTC). [9] MobilCom became Orange
Jo, a subsidiary of yet another international telecom giant. These two were joined by the
third telco, Umniah, which is a subsidiary of the Bahraini owned Batelco. Boosted
competition was responsible for the drop in the price of a gigabyte of data from JOD 5 (US$
7) in 2012 to JOD 0.65 (US$ 0.9) in 2018. [10]
Today, Zain Jordan, Orange Jordan and Umniah are the largest players in the Jordanian
telecom and internet market, holding market shares of around 30% each. The Jordanian
telecom industry is developing towards 5G and loT/M2M and investing in fiber-based
network infrastructure. In September of 2019, the Telecommunications Regulatory
Commission (TRC), the county’s telecom regulator, reported that it was in talks with the
three key telecoms providers to introduce 5G technology to Jordan. [11]
After all this growth and consolidation, the tech industry is now witnessing a slowdown.
Investors are refocusing their attention to other tech areas (as opposed to communications).
Large investments are being diverted towards long-term investments in health technology
start-ups and agro-tech, which typically take a longer time to generate returns on investment
than entertainment, education, media, or other communications-focused start-ups.
Nevertheless, despite slower economic growth and regional instability, the ICT sector has
remained resilient in Jordan. In the past decade, the country experienced significant growth
in fixed and mobile broadband. At the same time, mobile communications became
increasingly popular to the detriment of fixed-line telephony (which finally experienced a
brief resurgence in 2020).
In recent years, both overall mobile and fixed-line telephony coverage declined. In 2018,
fixed-line telephony experienced a 15.4% decline in the number of subscriptions compared
to 2014 whereas mobile telephony subscriptions shrank by 21.8% in the same time period.
Mobile services became more affordable, and Jordanians continue to prefer prepaid mobile
subscriptions. In 2016, Zain Jordan, Orange Jordan and Umniah combined had nearly 15.5m
prepaid subscriptions and some 1.2m postpaid subscriptions.

[8] Alaa Alan . “( ”اﻟﺼﺮاﻳﺮة ﻳﺪاﻓﻊ ﻋﻦ ﻗﺮار ﺧﺼﺨﺼﺔ ﺷﺮﻛﺔ اﻻﺗﺼﺎﻻتAl-Sarayrah Defends Decision to Privatize Jordanian
Telecommunication Company) Al Anbat News Network. Accessed October 2020 via: Alanbatnews.com
[9] ““MTC Kuwait announces the completion of its acquisition of Fastlink-Jordan,” available online at
https://www.zain.com/en/press/mtc-kuwait-announces-the-completion-of-itsaquisit/#:~:text=The%20acquisition%20raises%20MTC's%20equity,excess%20of%201.5%20million%20subscribers.&text=Com
menting%20on%20the%20acquisition%2C%20Dr (accessed on 10 December 2020).
[10] Alaa Alan, cit.
[11] “Jordan gearing up for 5G services: TRC,” Petra, 16 September 2019, available online at
https://petra.gov.jo/Include/InnerPage.jsp?ID=18823&lang=en&name=en_news (accessed on 10 December 2020).
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In the voice business
Telephony coverage in Jordan, 2014-2020

Source: Telecommunications Regulatory Commission (TRC) Jordan

Access to the internet also increased rapidly in Jordan during the past decade, practically the
entire population being now connected. Jordan recorded a 25% increase in internet use
between the years 2015 and 2016. Data from the International Telecommunication Union
(ITU) indicate that less than 70% of the people in Jordan use the internet on a regular basis.
According to the latest data available from the Jordanian Department of Statistics nearly 67%
of Jordanians had internet access in 2017. This percentage increased to 78% by the third
quarter of 2019, and fell to 73% in late 2020, largely due to the financial and economic
damage caused by the Covid-19 pandemic.

Connected people
Proportion of individuals using the Internet in Jordan 2014-2020

Data for Q1 (2018) and Q3 (2019-2020)
Source: Jordanian Department of Statistics
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Internet penetration in Jordan

Source: Telecommunications Regulatory Commission Jordan

Broadband connectivity increased considerably in Jordan in the past five years, significantly
changing media consumption patterns and habits in the country. The number of internet
subscribers via ADSL and Wi-Max declined during the same period. In contrast, mobile
broadband, leased and FTTX line subscriptions increased. The price of a monthly home
broadband subscription ranges from JOD 16 (US$ 22) for a data allowance of 75 GB to JOD
26 (US$ 37) for an allowance of up to 1,000 GB. The main Internet Service Providers (ISPs)
provide discounted plans to governorates outside Amman, the capital city. Monthly rates for
mobile internet range between JOD 2 (US$ 3) for a 600 MB plan and JOD 9 (US$ 13) for 34
GB in data. There are discounts for members of the military, students and other groups. The
three large telecom providers periodically issue discounts targeted to specific demographics
(including, for example, entrepreneurs, stay-at-home parents or public school teachers).

Fast connectivity
Broadband coverage in Jordan, 2014-2020

Source: Telecommunications Regulatory Commission Jordan
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According to the Jordanian Investment Commission (JIC), the ICT sector grew to contribute
12% of the country’s GDP in 2016, making it the fastest growing sector in the Jordanian
economy. [12] Major exports include software development, IT Outsourcing and Business
Process Outsourcing. In the region, Jordan has a technologically literate workforce, offering
an attractive base for industries that rely on ICT services. According to the 2017 Global
Competitiveness Report, Jordan ranks 13th out of 137 countries in terms of accessibility to
scientists and engineers. [13]

Monetizing technology
Revenue in the Jordanian Information Technology and
Information Technology Enabled eServices (ITeS) market, in
US$, 2016-2018

[12] Jordan Investment Commission. Jordan and ICT Environment. Accessed on November 25th, 2020 via:
https://www.jic.gov.jo/en/ict/
[13] Jordan Investment Commission. Overview of ICT Sector in Jordan. 2018. Accessed on December 2nd 2020 via:
https://www.jic.gov.jo/wp-content/uploads/2018/07/Sector-Profile-ICT-Final-Apr-2018-2.pdf
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Source: Information and Communications Technology Association (Int@j)
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Volume of investment in the telecommunications sector in
Jordan, (JOD million), 2013-2019

Source: TRC Annual Report

Number of employees in the telecommunications sector in
Jordan, 2013-2019

Source: TRC Annual Report

Jordan’s internet use is characterized by a “real and pervasive” demographic divide,
according to Pew Research Center. [14] Some 75% of individuals in the age group 18-34 use
the internet, but this percentage drops to 57% for the group of people older than 35. The
contrast is even starker when it comes to education, with 96% of people that have “more
education” using the internet, more than double compared to the group of Jordanians with
“less education.” According to Pew, some 80% of high-income individuals use the internet, a
much higher proportion than those with low-income individuals (50%). Moreover, access in
Jordan’s rural areas is much poorer in comparison with urban areas. Access improved
significantly in the last 5 years.
According to a survey conducted by the Department of Statistics, women accounted for over
47% of Jordanian internet users in 2016. Some 8.5% of all respondents cited the high cost of
internet service as a reason for not using the internet. However, that was a decline from 13%
in 2015.

[14] Jacob Poushter, “Internet access growing worldwide but remains higher in advanced economies,” Pew Research Center,
22 February 2016, available online at https://www.pewresearch.org/global/2016/02/22/internet-access-growing-worldwidebut-remains-higher-in-advanced-economies/ (accessed on 2 March 2020).
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The battle of platforms
Market share of computer platforms (%) in Jordan, 20192020

Source: StatCounter

2020 console data not available

Jordanians largely use Android on their devices. Android has a share of 43.9% of the
operating systems market in Jordan. It is followed by Windows with 36.6%. iOS comes next
with around 8% of the operating market share followed by OS X, which holds 5%. The
remaining 6.4% of the operating system market in Jordan consists of various systems each
with a very small share.

The OS game

Operating System market in Jordan (market share, %), 2019-2020

n/app: not applicable
Source: StatCounter

Mobile vendor market in Jordan (market share, %), 2019-2020

Source: StatCounter
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Google leads in the Jordanian online browsing and search market. In the search market,
Google accounts for more than 98% of the online searches, while its browser, Chrome has
more than 76.4% of the market.

Browsing race

n/a: not available
Source: StatCounter

Unearthing data
Search engine market in Jordan (market share, %), 2019-2020

Source: StatCounter

Facebook is by far the most popular social media platform in Jordan with a market share of
89.6% in 2019. It was followed by YouTube, which accounted for nearly 8% of the social
media use in Jordan. However, things changed dramatically in 2020 as Facebook lost almost
30% of this market mostly to Pinterest, Twitter and Instagram.

Socializing online
Social media market in Jordan (market share, %), 2019-2020

Source: StatCounter
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PROFILES OF KEY PLAYERS
Internet and mobile
While Facebook and Google may host the largest amount of traffic in absolute terms,
Jordan’s internet and mobile ecosystems are supported by a wide range of institutions and
organizations. Waves of tech startups coming out of Jordan continue to gain large client
bases across the MENA region and beyond, thanks to a healthy and supportive startup
ecosystem. Jordan Media City hosts tens of broadcast networks, and an entrepreneurial
ecosystem occasionally churns out new media companies, either by independent
entrepreneurs or incubators.

Social media market in Jordan (market share, %), 2019-2020

Source: CMDS

None of the international tech players have established a local presence (office, local staff) in
Jordan. Instead, they cover the country from their international and regional hubs.

Mawdoo3
Mawdoo3 is one of the largest Arabic internet content publishers. It describes itself as a
“leading online Arabic content platform" whose purpose is to “provide internet users with
credible Arabic content from trustworthy sources.” [15] Mawdoo3 relied on funding through
Jordanian startup incubators and later funding from venture capitalists from the UK and the
US to support its early unprofitable years. The website now boasts more than 50 million
monthly users and tens of millions of unique users. The initial push to fill the website with
content was done through hundreds of newly recruited writers and researchers. Once the
momentum picked up, Mawdoo3 was able to rely on its fame to attract more experts. Today,
[15] See more at https://mawdoo3.com/About_Us
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the website has around 150,000 unique entries monitored by some 6,000 experts, which is
still far from Wikipedia’s scope but still impressive for a website that started with under US$
15m in seed funding and less than a decade of experience. [16] According to a 2017 article in
Wamda, Mawdoo3 is planning to expand into video content and artificial intelligence. This
expansion appears to be still in the planning stage. [17]

Maktoob

Maktoob remains one of Jordan’s biggest tech successes. Founded in 1998,
Maktoob is an online services company that provides Arabic email services,
along with other auxiliary services including journalistic reporting. Cofounded by Samih Toukan and Hussam Khoury, the company was acquired
by Yahoo! for US$ 164m in 2009 and moved its headquarters to Dubai. [18]
Notably, Maktoob was very low on cash and had little to no client
revenues at the time of the purchase, but Yahoo! went forward with the purchase in
anticipation of massive growth in the MENA region’s tech sector. [19] Unfortunately for
Maktoob, its parent company faced severe financial troubles soon after and Maktoob
struggled as a result. As for the founders, Samih and Hussam went on to represent Jordan on
the international tech arena, later founding Souq.com, which was acquired by Amazon in
2017. They continue to invest and create new tech companies through the Jabbar Internet
Group, based in Dubai.

Telecommunications
The Jordanian telecom and internet market is dominated by three players, Zain Jordan,
Orange Jordan and Umniah. All three companies hold approximately the same market share,
around 30%. The kingdom has seen a rapid advancement of its fixed and mobile broadband
coverage. Orange Jordan is the largest fixed network operator followed by Zain Jordan. The
Jordanian ICT sector sustained its annual revenues at around US$ 1.5 billion throughout the
2010s. [20]
After rejecting two international operators, the government awarded Zain Jordan the rights
to introduce 4G/Long Term Evolution (LTE) mobile services to the market, which it
launched in 2014. The following year, Orange Jordan was awarded the second 4G license for
US$ 100m. It was followed the same year by the award of the third 4G license that was
granted by the TRC to Umniah for the same price. In 2017, FRiENDi, Jordan’s only mobile
virtual network operator and part of Virgin Mobile Middle East and Africa, suspended its
operations due to losses. [21]

[16] Wendel, Samuel. “Jordan's Mawdoo3.com Raises $13.5 Million From British And American VC Funds.” July. 2018.
Available online at https://www.forbesmiddleeast.com/innovation/technology/jordans-mawdoo3-com-raises-13-5-millionfrom-british-and-american-vc-funds (accessed on 16 March 2021).
[17] El Issa, Tala. “Mawdoo3.com scales into video and AI” April 2017. Available online at
https://www.wamda.com/2017/04/Mawdoo3-scales-video-AI (accessed on 16 March 2021).
[18] Hamid, Triska. "Looking back at a decade of entrepreneurship in Mena." Sep. 2019 Available online at
https://www.wamda.com/2019/09/looking-decade-entrepreneurship (accessed on 16 March 2021).
[19] Ghannam, Jeffrey. February 2011. Social Media in the Arab World: Leading up to the Uprisings of 2011. Published by
the Center for International Media Assistance, p. 13.
[20] JORDAN ICT & ITES Sector Statistics. Published by Int@j for the Ministry of Digital Economy and Entrepreneurship.
2017. Accessed on November 29th, 2020 via: https://intaj.net/wp-content/Studies/2017.pdf
[21] “FRiENDi Jordan suspends operations in Kingdom” Jordan Times. Accessed October 2020 via:
http://www.jordantimes.com/news/local/friendi-jordan-suspends-operationskingdom#:~:text=AMMAN%20%E2%80%94%20FRiENDi%20Jordan%20has%20announced,losses%20the%20company%20incu
rred%20recently
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Key players in Jordan’s telecommunications market, 2020

Source: CMDS based on company data

Sales revenues of prominent telecommunication operators and
internet service providers in Jordan, in US$m, 2012-2019

n/a: not available
Source: CMDS based on data from corporate financial reports

Net profit of prominent telecommunication operators and
internet service providers in Jordan, in US$m, 2012-2019

n/a: not available
Source: CMDS based on data from corporate financial reports
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Number of customers of prominent telecommunication
operators and internet service providers in Jordan, in ‘000,
2012-2019

n/a: not available
Source: CMDS based on data from corporate financial reports

Zain Jordan
Zain is the largest mobile operator in Jordan. It started operations of
mobile communications services back in 1995 as FastLink. Since then,
the company maintained its leading position in the Jordanian
telecommunications market, with a total of 3.6 million customers.
Zain Jordan is the most profitable company in the Jordanian telecom market. The company
generated US$ 496m in 2019, according to data from Zain’s annual reports. [22] In the same
year, Zain’s biggest rival, Orange Jordan had net profits of US$ 21.3m. Zain is part of the
Kuwait-owned Mobile Telecommunications Company (MTC), or Zain Group, with
operations in nine countries across Middle East and Africa. [23] Zain Group purchased 91.6%
of Fast Link from Orascom for US$ 424m. [24]
Zain was the first telco to develop and modernize its network to provide subscribers with 4G
technology services in Jordan, with a license to do so, awarded by the Jordanian government.
Zain expected to achieve good financial results in 2019 while maintaining its slightly
dominant market share and adopting a competitive approach to the quality of
telecommunications and broadband internet services. [25] Zain Jordan also announced a
partnership with Ericsson to implement the 5G technology in Jordan. [26] Zain has also
attempted in recent years to improve its participation in the country’s public sphere through
its involvement in various philanthropic initiatives, mostly focused on educational
initiatives. [27]

[22] Zain, Annual Report 2019, available online at https://zain.com/AR2019/en/ (accessed on 10 December 2020).
[23] “Jordan’s leading operator Fastlink appoints new General Manager,” Zain, available online at
https://zain.com/en/press/jordans-leading-operator-fastlink-appoints-new-gen/ (accessed on 10 December 2020).
[24] “MTC Buys Jordan's Fastlink,” 27 December 2002, Lightreading.com, available online at
https://www.lightreading.com/mtc-buys-jordans-fastlink/d/d-id/587227 (accessed on 10 December 2020).
[25] Mohammad Ghazal. “Zain Jordan planning to invest JD50m to JD60m in 2019” January 2019. Jordan Times. Accessed
November 2020 via: Zain Jordan planning to invest JD50m to JD60m in 2019.
[26] “ERICSSON and Zain Partner for 5G research and development” December 7 2016. Zain.com. Accessed December 2020
via: https://www.zain.com/en/press/ericsson-and-zain-partner-for-5g-research-and-deve/
[27] Information retrieved from: https://www.jo.zain.com/english/Pages/aboutus.aspx#:~:text=Zain%20Jordan%20and%20after%20a,1000%20students%20across%20the%20kingdom
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Orange Jordan
Orange Jordan is 51% owned by Orange SA of France, with the remaining shares
divided between Jordan’s Social Security Corporation, Noor Investment, the
Jordanian armed forces, and other shareholders. [28] The market power of
Orange Jordan declined in the past few years. Regulations introduced in 2017
by the TRC mandated Orange to open up its networks to other competitors.
The company invested hundreds of millions of dinars over the past years to strengthen its
infrastructure and develop its networks for the next generation, providing the local market
with high-quality communication and internet services at international standards. [29]
Orange Jordan has invested JOD 60m in its own optical fiber network during the last three
years, expanding the coverage of this network by equipping nearly 300,000 buildings with
fiber optic cables.
The previous connections that Orange Jordan has built with Jordanian public institutions has
given the company a privileged position in the Jordanian public sphere without having to
match Zain’s extensive philanthropic strategy. Nonetheless, Orange Jordan also invests in
Jordanian media, education and philanthropic projects. For example, the company made a
large donation to King’s Academy, an independent Jordanian school with affiliations to the
Royal Hashemite Court. [30]

Umniah
Umniah is the newcomer in the Jordanian telecommunications market. It is
a subsidiary of Batelco Bahrain, which controls a stake of 96% in the
operator. [31] Batelco is a company owned by the Bahraini state. Umniah
started operations in 2005. Founded by Michael Dagher of FastLink, the
predecessor of Zain Jordan, and Fouad Al Ghanem Group from Kuwait,
Umniah was purchased by Batelco Bahrain the following year. By 2015,
Umniah attracted a customer base in excess of three million. It was once the
fastest growing telecommunications provider in Jordan but has not enjoyed
the same growth levels in recent years.
Some three years ago, Umniah was embroiled in a legal dispute with the Jordanian
government at the International Centre for Settlement of Investment Disputes. The
Jordanian government won the case and Umniah was ordered to pay JOD 123m in fines to
the Jordanian government for its failure to submit taxes and pay earlier fines imposed on
the company between 2005 and 2013. [32] Umniah largely recovered from the impact of
this dispute on its reputation and prestige in the Jordanian public sphere and is investing
much of its resources today in updating its Wi-Fi network to 5G. It is the last of the three
major internet service providers to receive a 4G license from the Jordan’s telecom regulator,
the TRC.
[28] See more information on the company’s website: https://www.orange.jo/en/pages/about-orange.aspx
[29] Orange Jordan, 2019 Annual Report, 6 April 2019. Accessed November 2020 via:
https://www.orange.jo/en/documents/annual_report/orange-annual-report-2019-en.pdf
[30] “King’s Names Courtyard in Honor of Orange Jordan.” Kingsacademy.edu.jo. November 4, 2013. Accessed October
2020 via: https://www.kingsacademy.edu.jo/news-and-events/school-news/news/~board/home-news/post/kings-namescourtyard-in-honor-of-orange-jordan
[31] “Batelco Acquires Umniah” lightreading.com. June 26, 2006. Accessed November 2020 via:
https://www.lightreading.com/mergers-and-acquisitions/batelco-acquires-umniah/d/d-id/629070
[32] “Gov’t wins case against Umniah” Jordan Times. December 16, 2017. Accessed November 2020 via:
http://jordantimes.com/news/local/gov%E2%80%99t-wins-case-against-umniah
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Umniah is seen in the market as a low-cost provider, which the company’s executives view
as a competitive edge. After growing to serve one-third of the Jordanian
telecommunications market, Umniah is working on maintaining its market share. It has to
play catch up with Orange and Zain to establish itself in the Jordanian public sphere as more
than just a mobile operator. In pursuit of this goal, Umniah initiated several partnerships
and initiatives, sponsoring five public schools in the Zarqa and Irbid governorates as part of
the Royal Health Awareness Society’s Healthy Schools program. [33]

TECH AND GOVERNMENT
The Jordanian government controls the internet in Jordan through its power to appoint the
board of the Telecommunications Regulatory Commission (TRC), the country’s telecom
regulator. The government also helps set policies and strategies for the TRC. All ISPs and
telecom companies must obtain from the TRC a license to operate and must also follow the
commission’s guidance and directives. The TRC also has universal policies that are legally
binding, and issues strategies and plans that outline its policy objectives for the upcoming
years.
Over the past two decades, many companies have attempted to break the oligopoly of Zain,
Orange and Umniah on the telecom market. Some companies, Mada being one example,
were able to corner parts of the market and survive the competition. However, these players
remained marginal. Mada’s share of the Jordanian telecom market is minuscule in
comparison to the big three. The company also uses Zain’s network (as opposed to having
its own) to service its clients.
In terms of control of Jordan’s internet infrastructure in Jordan, Orange Jordan controls the
Hashem station, the only international gateway to the internet in Jordan. Orange inherited
this station from its predecessor, the former state-owned telco Mobilcom. Controlling
Hashem station gives Orange wide powers to block and censor the internet. The company
has done so at the behest of the TRC and the Jordanian government.
The Jordanian government has been experimenting with methods of controlling
information on social media and internet as a whole. The 2020 United States presidential
election campaigns were an opportunity for Facebook and Twitter to introduce their factchecking’ notifications below posts that are deemed misleading for data recipients by these
companies’ algorithms. In Jordan, the Jordan Media Credibility Monitor (AKEED) publishes
monthly reports on what type of fake news is proliferating in the country.
The government also intervenes in the media and journalism on new platforms through
legislation, some of it adopted in the pre-internet era. The Press and Publications Law, for
example, passed by the Jordanian Parliament in 1998, has been used to harass journalists
who publish online. At the time of its adoption, the law was praised by some journalists for
guaranteeing freedom of speech and criticized by others for containing too vague

[33] Umniah Sponsors 5 Public Schools in Zarqa and Irbid Governorates” umniah.com. Accessed November 2020 via:
https://www.umniah.com/en/explore-umniah/umniah-sponsors-5-public-schools-in-zarqa-and-irbid-governorates/
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provisions such as those put forward by the Article 5 (Publications shall respect the truth and
refrain from publishing anything that conflicts with the principles of freedom, national
responsibility, human rights, and values of the Arab and Islamic nation). As journalists faced
arrest for violating the conditions of this article, international media freedom watchdogs like
the International Press Institute (IPI) raised concerns about the Jordanian government’s
overreach and interference in online journalism. [34]
In 2012, this law was amended to cover new media technologies, namely online media. [35]
All news websites were required to register with the Press and Publications Department
(PPD) and obtain a license, according to the amended law. Websites that failed to obtain
licenses were blocked by the country’s internet service providers (ISPs) based on directives
adopted by the Jordanian government. Less than 100 websites registered, and nearly 300
websites faced restricted access for Jordanian IP addresses. These 300+ websites were
blocked by order of the Jordanian Media Commission. [36] The selection of websites seemed
targeted since hundreds of websites that did not register were seemingly overlooked. This
caused a major controversy in Jordanian civil society, especially since this amendment came
at the height of the Arab Spring in Jordan.
The amendments of the press and publications law came along with a parliamentary
committee’s push to block access to all pornographic content in Jordan. After several
consultations by parliament with the relevant stakeholders, the registration requirements for
news websites were loosened and the complete blocking of pornographic content was
replaced with a ‘family restriction’ option that all ISPs were mandated to offer to clients (who
could choose whether to restrict their own access or not). [37]
Nominally, the Jordanian government moves to block content that it deems harmful to the
supreme interests of the country, be they economic, political or social, but does not affect
the freedom of expression. In reality, the government detained journalists and activists who
later proved that they posed no threat to the country’s interests. Analysts such as Ahmad
Awad, director of the Phenix Center for Economics and Informatics Studies, pointed out that
a provision in Jordanian penal law prohibiting journalists from “harming friendly nations” is
often used by law enforcement agencies to detain and question journalists. [38]
Jordan is possibly the only country in the world to prohibit criticism of its allies. This gives
rise to a strange phenomenon where Jordanian citizens are safe to express their grievances
with the Jordanian government, but not with an ally of the state of Jordan. Prominent
Jordanian cartoonist Emad Hajaj found himself in this exact position in the autumn of 2020
when he was detained and questioned for a caricature he made (and posted on Facebook)
that supposedly breached the cybercrime law and harmed friendly nations. [39] That being

[34] Javier Luque & Steven M. Mills. “Jordan’s Online Media Freedom at Stake.” International Press Institute. Vienna,
Austria. 2015. Accessed December 2020 via: https://ipi.media/wp-content/uploads/2016/01/Jordan-Online-MediaFreedom-at-Stake_OK1_19112015.pdf
[35]Javier Luque & Steven M. Mills. “Jordan’s Online Media, cit.
[36] “Authorities block hundreds of websites in Jordan.” Committee to Protect Journalists. June 3 2013. Accessed November
2020 via: https://cpj.org/2013/06/authorities-block-hundreds-of-websites-in-jordan/
[37]Donya ya Donya. Televised Interview with Nidal Mansour. Roya TV. June 23 2013. Accessed September 2020 via:
https://www.youtube.com/watch?v=McxszdY7XHs&ab_channel=DonyaYaDonya
[38] Interview by Mohammad Abu Hawash (CMDS) with Ahmad Awad, director of the Phenix Center in Amman.
September 4 2020. Held on Skype.
[39]Roya News. “Protests over the arrest of cartoonist Emad Hajjaj.” Royanews.tv. August 27, 2020. Accessed October 2020
via: https://en.royanews.tv/news/22037/Protests-over-the-arrest-of-cartoonist-Emad-Hajjaj

21

TECHNOLOGY, PUBLIC SPHERE AND JOURNALISM

said, the UAE recently reciprocated Jordan’s actions by persecuting an individual who
criticized Jordan’s monarchy and government on social media. Unlike Jordan, the UAE
sentenced this person to 10 years in prison (a commuted sentence, down from life in prison)
for insulting a foreign government. [40] The sentence made no mention of “allies.”
Recent amendments to Jordan’s cybercrime law may add more restrictions on freedom of
expression on social media. The amendments are meant to bridge the gap between the laws
governing traditional media institutions and new online media institutions in Jordan. One
current gap is lèse majesté (prohibited criticism of the monarch). [41] Jordanian law
criminalizes most speech that is critical of the Jordanian monarch. There are also restrictions
on what can be said about government officials or government institutions, and any speech
deemed to be defamatory. The amendments to the cybercrime law will bring online media
and social media spaces under the same laws that govern traditional media spaces in Jordan.
[42]
The cybercrime law, issued in 2015, is an updated version of the older Crimes of Information
Systems Law, passed by the Jordanian government in 2010. The initial law faced general
disapproval from various societal groups as well as legal experts. The latter argued that this
law was passed in the absence of parliamentary committee representatives.
The new amendments to the cybercrime law were submitted in 2018 and have raised many
concerns for civil society organizations and activists about potential restrictions on freedom
of expression on the internet. For example, the amendments introduced an ambiguous and
broad definition of “hate speech,” defined in the law as “every statement or action that
provokes discord or religious, sectarian, ethnic or regional strife or discrimination between
individuals or groups.” [43] This definition can be misinterpreted to apply to certain content
published online regardless of whether it is intended to incite hatred or harm, or pose a
threat. The amendments also proposed criminal penalties for hate speech. In doing so, this
amendment equates hate speech with other penalized actions like criticism of public figures
or public companies on social media. This will allow authorities to detain anyone suspected
of spreading hate speech for a period between 24 hours and seven days. The detainment can
even be extended by up to one month. Thus, this measure could be used to target
government opponents, journalists, activists, and human rights advocates. [44]

[40] “UAE: Jordanian Convicted for Criticizing Jordan on Facebook.” Human Rights Watch. February 11, 2021. Accessed via:
https://www.hrw.org/news/2021/02/11/uae-jordanian-convicted-criticizing-jordan-facebook#:~:text=
(Beirut)%20%E2%80%93%20The%20decision%20of,Human%20Rights%20Watch%20said%20today
[41] Amnesty International. “Jordan: Government should withdraw amendments to cybercrimes law ahead of UN review.”
Amnesty.org. November 7, 2018. Accessed November 2020 via: https://www.amnesty.org/en/latest/news/2018/11/jordangovernment-should-withdraw-amendments-to-cybercrimes-law-ahead-of-un-review/
[42] Amnesty International. “Jordan: Government should withdraw amendments…,” cit.
[43] MENA Rights Group. “Latest Cybercrime Law amendments once again risk curbing free speech in Jordan.”
Menarights.org. April 11, 2019. Accessed November 2020 via: https://www.menarights.org/en/articles/latest-cybercrimelaw-amendments-once-again-risk-curbing-free-speech-jordan
[44] MENA Rights Group. “Latest Cybercrime Law amendments…,” cit.
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In addition, Article 9 of the same law was amended to criminalize sending or disseminating any
type of sexual content regardless of the sender's intention. [45] For example, if a member of the
security apparatus set up a group conversation on a social media site and sent a message that
featured sexual organs or description of these organs, the members of the group conversation
will become liable for legal prosecution. Whether the message was intended as a joke, or even if
it is related to a discussion on sexual health or medical conditions is irrelevant for the
prosecutor. Article 9 was also amended to allow victims of online sexual harassment to submit a
complaint to law enforcement. The penalty for dealing with pornography was also increased
from three months to six months, and the minimum and maximum fine were raised.
Article 2 of the Cybercrime law was also amended by adding the term “applications” to the
definition of “information system,” meaning that all smart phone applications are now subject
to the law. [46] Articles 11 and 13 of this law penalize electronic defamation and permit law
enforcement to confiscate, suspend and search personal devices and information systems,
which constitutes a severe violation of the right to privacy. [47] Article 5 creates a Jordanian
national center for cybersecurity under the Jordanian prime minister’s oversight. Analysts
believe that this center will become the main policymaking think tank on cyber security in
Jordan. [48]

TECH AND JOURNALISM
Content distribution
The global tech companies play an important distribution role for journalism and media
companies in Jordan. Twitter is rising in popularity in Jordan, but it is still overshadowed by
Facebook.
According to data from late 2020 collected by SocialBakers, an analytics
company, the most popular media personality in Jordan in terms of
online followers is Mohammad Al Wakeel. With nearly 10 million
followers and likes on Facebook, Al Wakeel utilized his popularity as a
radio show host to launch his own media network, Al Wakeel news,
based in the King Hussein Business Park.
Source: Facebook

[45] For an English version of the law visit this link on the UNODC website:
https://www.unodc.org/res/cld/document/information-systems-crimelaw_html/Jordan_Information_Systems_and_Cyber_Crime_Law.pdf
[46] Dima Samaro and Emna Sayadi. “Cybercrime law in Jordan: pushing back on new amendments that could harm free
expression and violate privacy.” Accessnow.org. February 19, 2019. Accessed November 2020 via:
https://www.accessnow.org/cybercrime-law-in-jordan-pushing-back-on-new-amendments-that-could-harm-freeexpression-and-violate-privacy/
[47] Freedom House, Freedom on the Net 2017 - Jordan, November 14, 2017. Accessed December 2020 via:
https://www.refworld.org/docid/5a547d33a.html
[48] Sevan Araz. “Jordan adopts sweeping cybersecurity legislation.” Middle East Institute. January 30, 2020. Accessed
November 2020 via: https://www.mei.edu/publications/jordan-adopts-sweeping-cybersecurity-legislation
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The popular media production company Kharabeesh has over five
million likes on Facebook, putting it on par with Roya in terms of overall
social media reach. Kharabeesh enjoys even more popularity on YouTube,
where its channels have over half a billion views on all its videos.
Kharabeesh earned its popularity in Jordan during the Arab Spring when
it sponsored cartoonists, artists, comedians and other creatives on its
platform. Kharabeesh’s productions are often politically charged,
Source: Facebook
commenting on current events through a critical, comedic, analytical or
moral perspective.
Al Mamlaka TV, Jordan’s first 24/7 news network, is a very new venture but it already has
millions of followers on both Facebook and Twitter. That being said,
Al Mamlaka is a long way from rivaling Roya, Al Wakeel and
Kharabeesh on social media. Another popular journalistic platform on
social media is Radio Amen FM, the official radio channel of the
Jordanian police. It had nearly four million likes and followers in
early 2021.
Source: Facebook

Source: Facebook

Queen Rania of Jordan holds the most popular Facebook page in
Jordan for over a decade. The Queen also has the most popular Twitter
and Instagram accounts in the country. The King, the Royal Hashemite
Court, singer Diana Karazon, Al Jazeera personality Ola Alfares, Al Rai
and Al Ghad newspapers, actress Saba Mubarak, and many other
Jordanian Facebook and Twitter accounts have one million or more
followers.

The fight for “likes”
Most liked Jordanian media pages on Facebook in Jordan, 2020

Source: Socialbakers

Note: these pages have the most followers, but not necessarily
the highest level of activity and engagement
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The motion picture
Most watched media on YouTube in Jordan, 2020

Source: Socialbakers

The tweet champions
Most followed media on Twitter in Jordan, 2020

Source: Socialbakers
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Telecommunications companies play an important role in distribution of media content in
Jordan as well, especially by offering special deals and incentives to their customers to use
social media. For example, Jordanian users can access Facebook on their phones without
using their monthly data allowance with an Umniah sim card. [49] Orange recently made
access to Twitter free along with Facebook. [50] Zain also has free Facebook access.
There are no widely known plans by telecommunications providers to expand their zerorating offers, as such programs, permitting people to use their mobile data without
consuming their data allowance, are known. Through Facebook and Twitter, users can
access news updates, contact friends, and post their own content (although the zero-rating
Facebook interface is slightly different from the interface used when using mobile data).
Additionally, zero-rating Facebook in Jordan is much slower (unusably slow when it comes
to viewing videos). However, it is fast enough for users to view written content. This makes
Facebook the primary platform for Jordanian media to reach its audience.
This reliance on foreign tech companies to facilitate Jordanian media consumption is not
new, however. Jordan’s first news station was set up by media technicians from the UK and
US in the late 1960s, with foreign financing as well. [51] However, ownership of the medium
was always in Jordanian hands. This is due to a provision in Jordanian law prohibiting
foreign ownership of Jordanian media companies. Thus, the reliance on Facebook as a
medium for media consumption constitutes a break with some norms in the Jordanian
media industry.

Disinformation

While tech companies are a major player in distribution of journalistic content, they are also
the main platform to spread false news in Jordan, which has a negative impact on quality
journalism.
The Jordan Media Credibility Monitor (AKEED) publishes daily and monthly reports
highlighting the most notable false news and rumors in the Jordanian online sphere. AKEED
was created by Jordan Media Institute in response to the rising tide of fake news. According
to community media leader Daoud Kuttab and Phenix Center’s Director Ahmad Awad,
WhatsApp appears to be the major conduit for disseminating fake news in Jordan. [52]
WhatsApp is much more difficult to monitor than other applications because it is a
messaging application, unlike Twitter or Facebook where users have public accessible
profiles. [53]

[49] Khaberni. “( ”أﻣﻨﻴﺔ ﺗﻤﻨﺢ ﻣﺸﺘﺮﻛﻴﻬﺎ ﻓﻴﺲ ﺑﻮك ﻣﺠﺎﻧﻲ داﺋﻢUmniah Grants Free Facebook Permanently for Its Subscribers)
khaberni.com. May 26. 2016. Accessed December 2020 via:
https://www.khaberni.com/news/%D8%A3%D9%85%D9%86%D9%8A%D8%A9-%D8%AA%D9%85%D9%86%D8%AD%D9%85%D8%B4%D8%AA%D8%B1%D9%83%D9%8A%D9%87%D8%A7-%D9%81%D9%8A%D8%B3-%D8%A8%D9%88%D9%83%D9%85%D8%AC-166734-166734
[46] Dima Samaro and Emna Sayadi. “Cybercrime law in Jordan: pushing back on new amendments that could harm free
expression and violate privacy.” Accessnow.org. February 19, 2019. Accessed November 2020 via:
https://www.accessnow.org/cybercrime-law-in-jordan-pushing-back-on-new-amendments-that-could-harm-freeexpression-and-violate-privacy/
[50] Orange Jordan. “ﺧﺪﻣﺎت ﺷﺒﻜﺎت اﻟﺘﻮاﺻﻞ اﻹﺟﺘﻤﺎﻋﻲ.” (Social Media Communications Networks) Orange.jo. Accessed
December 2020 via: https://www.orange.jo/ar/services/pages/social-media.aspx
[51]  ﻣﻘﺘﺒﺲ ﻣﻦ.” ﻣﻘﺎﺑﻠﺔ ﻣﻊ ﻋﺮوة ﻋﻴﺎدة وﺗﺎﻻ اﻟﻌﻴﺴﻰ ﺑﻌﻨﻮان ” ﻛﻴﻒ ﺑﺪأ اﻟﺘﻠﻔﺰﻳﻮن ﻓﻲ اﻷردن؟.راﺿﻲ اﻟﺨﺺ: (Interview with Orwa Iada and Tala AlIssa: How Did Television start in Jordan?) https://soundcloud.com/sowtpodcasts/harrer1ep02?in=sowtpodcasts/sets/harrer
[52] Interview by Mohammad Abu Hawash (CMDS) with Ahmad Awad, director of the Phenix Center in Amman.
September 4 2020. Held on Skype.
[53] Interview by Mohammad Abu Hawash (CMDS) with Daoud Kuttab, journalist and media activist. September 2020.
Held on Skype.
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According to a recent monthly report published by AKEED, which was released on October
29th, 2020, Jordan witnessed 53 rumours and fake news stories in October alone. [54] The
most widely distributed fake news stories were disseminated through WhatsApp, further
cementing the notorious reputation of this mobile application. In comparison, September
2020 witnessed 59 fake news stories, 70% propelled through social media. [55] WhatsApp in
particular is facing increased scrutiny due to its role in disseminating unverified news stories
about the US elections all around the world. [56]

Investments in the media
Tech companies, whether telecommunications or otherwise, invest a great deal in Jordanian
media. Zain, the largest telecommunications company in Jordan, spends exorbitant amounts
of money to sponsor Jordanian entertainment media. Roya, Jordan’s most popular broadcast
network, is the largest beneficiary of tech sponsorship of media. Both Jordanian and
international companies race to sponsor shows on the channel.
Some international tech companies involved in sponsoring Jordanian media include
Samsung, Vestel and Orange Group. Most partnerships tend to take place in regular shows
during the Islamic holy month of Ramadan. However, there are other more permanent
partnerships.
Other telcos prefer to partner with independent media creators. For example, Mada, a
smaller internet service provider in Jordan, gained fame for sponsoring online creators and
breaking Zain’s monopoly of sponsoring Jordanian social media talents. Mada financed a
widely popular series in Jordan called Bath Bayakha, [57] a Jordanian comedy series made by
independent creators that ran from 2010 until 2015. It consistently achieved higher ratings
on YouTube than what is typically achieved on mainstream Jordanian television.
Zain also sponsors the entertainment media industry, another influential sector of the
Jordanian public sphere. Zain funded several successful programs through its partnerships
and agreements with Roya as well as many online media productions, such as Kharabeesh or
N2O Comedy. Zain created an incubator startup in Jordan, Zain Innovation Campus (ZINC),
which was announced at the 2014 MENA ICT Forum with a plan to support many media and
communications startups get a foothold in Jordan. [58]

[54] Aya Al Khawaldeh & Dana Al Emam. “53 rumors in October, with security rumors most prominent.” Jordan Media
Credibility Monitor (AKEED). October 29, 2020. Accessed November 2020 via:
https://akeed.jo/en/post/2650/53_rumors_in_October_with_security_rumors_most_prominent
[50] Orange Jordan. “ﺧﺪﻣﺎت ﺷﺒﻜﺎت اﻟﺘﻮاﺻﻞ اﻹﺟﺘﻤﺎﻋﻲ.” (Social Media Communications Networks) Orange.jo. Accessed
December 2020 via: https://www.orange.jo/ar/services/pages/social-media.aspx
[55] Aya Al Khawaldeh“59 rumors in September, 70% promoted by social media.” Jordan Media Credibility Monitor
(AKEED). September 29, 2020. Accessed November 2020 via:
https://akeed.jo/en/post/2617/59_rumors_in_September_70_promoted_by_social_media_
[56] Vice News YouTube Channel. The Threat of Socialism Is Dividing Miami Cubans Ahead of the Election. August 21,
2020. Accessed November 2020 via: https://www.youtube.com/watch?v=oKI3B_W-xO0&ab_channel=VICENews.
[57] Information retrieved from: https://www.youtube.com/user/bathbayakha/featured
[58] Maya Rahal. “Zain Jordan launches hi-tech incubator.” Wamda.com. November 23rd, 2014. Accessed November 2020
via: https://www.wamda.com/2014/11/zain-jordan-launches-hi-tech-incubator
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Orange Jordan also has partnerships with the country’s major television and radio networks.
Several highly successful television and radio programs have regularly got sponsorship from
Orange. The company has an incubator, BIG, which supports media and communications
startups in Jordan. BIG rents office spaces for its incubating companies at the King Hussein
Business Park (KHBP). [59] Orange Jordan also established a coding academy to train
promising programmers and provide them with access to career opportunities. [60]

Ownership in the media
Tech companies do not have ownership stocks in Jordanian media.

[59] Orange Website . ” About BIG” orange.jo. Information accessed on December 3rd via: from:
https://www.orange.jo/en/big/pages/about-big.aspx
[60] Orange CEO Interview.” Orange.jo. Accessed November 2020 via:
https://www.orange.jo/sites/press/en/release/pages/orange-ceo-interview.aspx
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